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Justrip — We help you to explore
compare and book experiences all in
single place.

Justrip Brand Guidelines

p.3



1.0 About
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1.0
About Brand

Justrip Brand Guidelines

Introduction

We are passionate about
helping travellers to have
an incredible Indonesian
experience and more than
ready to help you to enjoy
this amazing country to the
fullest.

p.5



1.0
About Brand

Brand Attributes also known as core
values, represent the essence of the
brand.

Justrip Brand Guidelines

1.1
Brand Attributes

p.6



1.0
About Brand

The brand archetype concludes that
Justrip is considered as a Explorer
brand archetype category.

Justrip Brand Guidelines

1.2
Brand Archetype

The Explorer

The Explorer is focused on self-discovery and self-sufficiency and
achieves this through being curious, adventurous and intrepid.

p.7



1.0
About Brand

The personality / character of a
brand is essential to maintain good
relationship with its audience,
expressed through a visual
component, writing and the brand’s
tone of voice.

Justrip Brand Guidelines

1.2

Tone of voice

Simple
Bold &
Expressive

p.8



2.0 Brand
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20
Brand Mark

Justrip Brand Guidelines

21
Logo

JUSTKIP

p.10



20 2.2
Brand Mark Logo Concept

Simple Trip Excitement

Simple and straightforward visual style. The trace of an airplane in the sky that The excitement we feel when we go to
represents fast movement, trip, and travel. places we have never been before.

Justrip Brand Guidelines p.-N



20 23
Brand Mark Rational Logo

Letter t

Connecting two words
(Just + Trip)
Represent connecting
people + destination

Justrip Brand Guidelines

Airplane Trace

Fast Moving
Flexibility
(Negative Space)

Happy People

Expressive Gesture
(Abstract)

p.12



2.0
Brand Mark

Tagline
here.

Justrip Brand Guidelines

2.4
Philosophy

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aligua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

p.13



2.0 25

Brand Mark Construction

Our logo is based on simple shapes.

It is carefully constructed to maintain
ownable characteristics while allowing
for perfect legibility at any size on any
application.

Justrip Brand Guidelines




20 2.6
Brand Mark Configuration & Versions

In Justrip logo, there are two visual L
components that can be used

accordingly.

Wordmark/Logo with full display

(primary use).

The use of icon/monogram by using
the 't from Justrip logo.

Justrip Brand Guidelines p.15



2.0
Brand Mark

Exclusion Zone is area around
logo that is off limits to any kind of
graphic elements.

Justrip Brand Guidelines

27

Exclusion Zone

JUSTrip

L] o

X 1/4 x 1/16 x

p.16



20
Brand Mark

Our logo is designed to scale to small
sizes on print and screen.

Smalllest size for screen is 70 pixels
and 35 mm for print.

Justrip Brand Guidelines

2.8
Sizing

JUSTrI

W 190 px

Justrip

W150px ——M———

Justrip

W 110 px

Justrip

«— W70 px —

Justrip

W 65 mm

Justrip

W50 mm ———

Justrip

W35mm —

p.17



20
Brand Mark

Apps icons are individually designed
based on specifications. They are an
ecception to the clearspace guidelines
and are sized optically to best fit each
shape.

Justrip Brand Guidelines

29

Icon Usage

Primary
Usage

Primary
Usage

T

Secondary
Usage

T

Secondary
Usage

p.18



3.0 Color

Justrip Brand Guidelines

p.19



3.0 31
Color Identity Color

Justrip Purple

RGB 83 22 255

HEX  #5315ff
The primary Purple color stand for

serenity and spirit of exploration.

The secondary Green color is vibrant,
warm and youthful.

Black White

RGB 000 RGB 255 255 255
Hex #000000 Hex #FFFFFF

Justrip Brand Guidelines




3.0

Color

Color specification advised in printing
technique is CMYK. Full color version
is main priority in print usage such as
promotional materials.

When there are any technical

limitations in full-color usage, use the
greyscale and solid version instead.

Justrip Brand Guidelines

3.2
Print Color Palette

Purple

Black

Pantone
CMYK

Pantone
CMYK

Black 100%
CMYK

Black 40%
CMYK

2368 C
827000

3375 U

45 0 36 O

O O 0 100

0 O 0 40

p. 21



3.0 3.3

Color Color Combination

Color combination applicable in logo
implementation on various media.
As for the bodytext, the use of white
color is mandatory when it is placed
in a colored background. That means
other colors are off limits, and that

is due to the reading clarity and
convenience

Justrip Brand Guidelines p. 22



3.0 3.4

Color Color Variant

Justrip

The logo has 4 alternative colors
that can be used.

If the background color is bright,
use positive colors.

If the color is dark or collides with

the same color as the logo (purple),
use a white logo (negative).

Justrip Justrip

Justrip Brand Guidelines p. 23
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4.0
Typography

Typography is one of the key elements
of Justrip brand. Its main function is to
show consistency and clarity in media

communication.

The typography chosen is Fieldwork.
Sans serif fonts possess good clarity
and legibility.

Fieldwork

Geo

Justrip Brand Guidelines

4]
Typeface

BbCcDdEeFfGgHhIliJjJKKLIMmMNN
OoPpQgRr SsTtUuVVWwXxYyZz
01234567890!@#S%AE&*():;"

p. 25



4.0
Typography

Fieldwork have an extensive font
family. But for Justrip, the font used

is Fieldwork Geo Light, Regular, Bold,

and Black. Each type has its own
purpose.

Justrip Brand Guidelines

42
Typeface Family

Light
Reguler
Bold
Black

AaBbCcDdEeFfGgHhIiJjKkLIMmMNnN
OoPpQgRrSsTtUuVVWwXxYyZz
01234567890!@#5$%N&*():;"

AaBbCcDdEeFfGgHhIiJjKKkLIMmNRN
OoPpQqRrSsTtUuVVWwXxYyZz
01234567890!@#S$%A&*():;"

AaBbCcDdEeFfGgHhliJjKkLIMmNR
OoPpQqRrSsTtUuVVvWwXxYyZz
01234567890!@#$%A&*():;"”

AaBbCcDdEeFfGgHhliJjKkLIMmNnN
OoPpQqRrSsTtUuVVvWwXxYyZz
01234567890!@#$%A&*():;"

p. 26



4.0
Typography

It is important to maintain these

type pairings. This allows for clarity,
consistency, and a strong hierarchy for
all communications.

Bold weight should be paired with

Light weight. Black weight should be
paired with Reguler weight.

Bold Black

Header Header
Light Reguler
Subhead Subhead

Justrip Brand Guidelines

4.3

Pairings

This headline is
set in bold.

This subheadline is 1; the
point size of the headline and
set in light.

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut do eiusmod tempor incididunt ut
labore et dolore magna aliqua. labore et dolore magna aliqua.



5.0 Do's &
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5.0 51
Do’s & Dont’s Do's

Kindly implement the logo properly
and correctly in accrodance with rules
that have been made, at all times.
1. Logo implementation must always
be in accordance with exclusion
zone configuration specified on J u Stri
page... p
2. Theicon use is applicable with
configuration specified on page
3. Logo implementation over dark
color
4. Use white logo on dark images.

5. Use colored logo on light images.

Justrip

Justrip

Justrip Brand Guidelines p. 29



5.0
Do’s & Dont’s

Always use the logo properly and
correctly in accordance with the rules
that have been made:

1. Don't type out Justrip in any other
fonts.

2. Don't stretch or manipulate the
logo.

3. Don't pair the logo with marks
that may be confused as logos.

4. Don't type out Justrip in all caps or
no caps.

5. Don't change or re-adjust the
kerning.

6. Don't switch the logo color
composition.

7. Do not change the logo color.
Don’t apply drop shadow

9. Don't put additional outline on the
logo.

Justrip Brand Guidelines

52

Dont's

Justrip

JU IP

Justrip

Juscrip

Justrip

Justrip

Ao

Justrip

Justrip

p. 30



6.0 Visudl
System

Justrip Brand Guidelines



To mantain visual consistencies, a
system has been set specifically to

be applicable on all communication
platforms.

Justrip Brand Guidelines p. 32



6.0 6.1

Visual Systems Logo Size and Placement

The logo placement depends on the i
type of communication and use. J ustri p Justrip
General communications that includes

text, logo should be placed top left of

composition.

Justrip

Justrip Brand Guidelines p.33



6.0

Visual Systems

To support brand communication
supergraphic is needed.

Supergraphic is extracted from

cropping the 't" monogram in Justrip
logo.

Justrip Brand Guidelines

6.2
Supergraphic

Monogram Supergraphic

p. 34



6.0

Visual Systems

Supergraphic is divided to three parts
for every format.

The top and bottom, right and left
parts have the same height.

3 x 6 square grid is the basic grid of
supergraphic using.

Justrip Brand Guidelines

6.3

Supergraphic Format

Horizontal A (Primary Use)

Horizontal B

Vertical A (Primary Use) Vertical B

p. 35



6.0 6.4
Visual Systems Supergraphic Using

In implementation of supergraphic, it
is suggested to only use one part only
(top/middle/bottom).

The maximum use of supergraphic is |
two parts: top + bottom, top + middle,
bottom + middle.
The uses of green shape needs to
follow more dominant purple shape,

unless the green shape is a single line

that responds to the photo.

Justrip Brand Guidelines p. 36




6.0 6.5
Visual Systems Dynamic Panel System

Top Middle Bottom

Each part of the supergraphic can be
dragged top and bottom (vertical), left
and right (horizontal) with the dividing
line in the centre of the media.

Each part cannot trespass the
maximum appointed grid limit.

For horizontal use please rotatethe
supergraphic 90° counter clockwise
(primary). Detailed in page 35.

B Minimum Size ~  Adjustable

Justrip Brand Guidelines p. 37



6.0 6.5
Visual Systems Supergraphic Safe Area

Agar konten dapat terlihat dan Exclusion Zone
terbaca dengan baik pada supergrafis
dibutuhkan grid system.

The general principle for print and

digital media must use a grid with 6
columns, which can be applied to B SafeZone
various size formats.

|
|
@ Margins }
|
|

Justrip Brand Guidelines p. 38



6.0 6.6

Visual Systems Vertical Example

To use supergraphic in horizontal

format, turn 90 degrees counter Justrip
clockwise.
The horizontal format is devided to %

three part, left, middle and right.

Labuan
eajoz

Derawan
Island

Justrip Brand Guidelines p. 39



6.0 6.7

Visual Systems Horizontal Examples

To use supergraphic in horizontal
format, you can turn 90 degrees
clockwise or counter clockwise..

Justrip

’
v
Disamping ini adalah beberapa Derqwan
contoh penerapan supergraphic
left, center, and right pada media ISIG“dS

horizontal.
Penggunaan supergraphic pada

bagian tengah bisa merespon foto
seperri contoh disamping.

justrip.com

Justrip Brand Guidelines p. 40



6.0

Visual Systems

Di samping beberapa contoh
penggunaan supergrafis yang salah
dan harus dihindari:

1. Jangan memasukkan teks pada
minimum size supergrafis.

2. Jangan me flip supergrafis and
comebine with other colors.

3. Jangan menempatkan foto tanpa
cut off di atas supergrafis.

4. Jangen menggunakan warna lain
pada supergrafis.

5. Jangan menggunakan supergrafis
hanya outline.

6. Do not skew or create more than
one duplicate of the supergraphic.

Justrip Brand Guidelines

6.8
What to Avoid

7
2

1]
|

Justrip

p. 41



6.0
Visual Systems

The supergraphic will work If your
composition is very tall and skinny or
very short and wide (like some banner
ads).

Supergraphic won't work in square
format.

Justrip Brand Guidelines




70 Implement
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70
Application

The general principle for print
media must use a grid with 6
columns, which can be applied to
various size formats.

Grid systems can be tailored to the
needs of the application you want,
but to maintain consistency it is
recommended to follow the rules
that have been made.

Lebar X diambil dari setengah dari
tinggi logo pada media.

The following example is a

comparison measure, where the
original size is 21, cm x 29.7 cm (A4).

Justrip Brand Guidelines

Letter Head

' u st rl No. Subject Date
booex/oxxfxxex Lorem Ipsum 50 Agustis 2019

Dear,
Company name

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent enim ex,
Viverra et lorem sit amet, consequat varius eros, Nulla hendrerit, metus sed
laoreet volutpat, est metus placerat leo, eu cursus quam magna sed quam.
Curabitur ultrices lectus nec quam sdgittis interdum. Phasellus tortor orci,
tempor et nibh vestibulum, imperdiet dictum lectus. Vestibulum euismod
congue lacus at placerat. Pellentesque varius sapien vel nisl viverra congue.

atduid sapien lacinia non dignissim mi. Curabitur at
metus eu dui consectetur vulputate quis id arcu.

Donec non nunc mi, Praesent et magna et justa pulvinar congue. Suspendisse
potenti. Etiam hendrerit ultrices semper. Donec eget hendrerit sem. Vestibu-
lum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia Curae;
Vestibulum eget dolor libero.

Praesent leo enim, vehicula ut diam posuere, pharetra igculis neque. Morbi
dignissim massa vitae enim pulvinar, non faucibus nisl aliquet. Praesent et
massa orci. Praesent at nisl tempus mi luctus| fermentum. Donec dictum
aliquam| mattis. Duis in turpis eros. Integer metus dui, gravida eget ultrices in,
fringilla non urna. Sed maximus pretium mollis| Vestibulum ultricies mauris
tellus, fringilla cursus nisi interdum eget. Donec it

Mr. John Doe
CEO Justrip

PT. Justrip Indonesia

Dustrip Bilding st Flgor P 021 XXX XXXX
Street Name, No. XXX E  hello@justrip.com
Jakarta, Indonesia 10X0X W wwwijustrip.com

2x

2x

Justrip

No. Subject Date
2000/ 300/ X00K Lorem Ipsum 30 Agustus 2019

Dear,
Company name

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent enim ex,
viverra et lorem sit amet, consequat varius eros. Nulla hendrerit, metus sed
laoreet volutpat, est metus placerat leo, eu cursus quam magna sed quam.
Curabitur ultrices lectus nec quam sagittis interdum. Phasellus tortor orci,
tempor et nibh vestibulum, imperdiet dictum lectus. Vestibulum evismod
congue lacus at placerat. Pellentesque varius sapien vel nisl viverra congue,

pendisse at dui a sapien p que lacinia non dignissim mi. Curabitur at
metus eu dui consectetur vulputate quis id arcu.

Donec non nunc mi. Praesent et magna et justo pulvinar congue. Suspendisse
potenti. Etiam hendrerit ultrices semper. Donec eget hendrerit sem. Vestibu-
lum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia Curae;
Vestibulum eget dolor libero.

Praesent leo enim, vehicula ut diam posuere, pharetra iaculis neque. Morbi
dignissim massa vitae enim pulvinar, non faucibus nisl aliquet. Praesent et
massa orci. Praesent at nisl tempus mi luctus fermentum. Donec dictum
aliquam mattis. Duis in turpis eros. Integer metus dui, gravida eget ultrices in,
fringilla non urna. Sed maximus pretium mollis. Vestibulum ultricies mauris
tellus, fringilla cursus nisi interdum eget. Donec sit

Mr. John Doe
CEO Justrip

PT. Justrip Indonesia

Justrip Building Tt Floor P 021 X0 XXXX
Street Name, No. XXX E  hello@justrip.com
Jakarta, Indonesia 10X0X W wwwjustrip.com

p. 44



70
Application

Business card 9cm x 5cm

Justrip Brand Guidelines

72

Business Card

i

Justrip

John Doe

Tour Guide

P #62 BXX XXX XXX
E larasati@justrip.com|

John Doe

Tour Guide

P +62 8XX XXX XXX

E larasati@justrip.com

Justrip Bujlding 1st|Floor
Street Name, No. XXX
Jakarta, IndonesiaTOXOX

Justrip Building 1st Floor
Street Name, No. XXX
Jakarta, Indonesia 10X0X

p. 45



70 73
Application Envelope

Envelope 24.1cm x10.5cm ' - D D

PT. Justrip Indonesia

Justrip Building 1st Floor P 021 XXX XXXX
Street Namie, No. XXX E hello@justrip.com
Jakarta, Indonesia 10XOX| W wwwijustrip.com

Justrip Brand Guidelines p. 46



70 73

Application Envelope

PT. Justrip Indonesia

Justrip Building 1st Floor P 021 XXX XXXX
Street Name, No. XXX E hello@justrip.com
Jakarta, Indonesia T0X0X W www.justrip.com

Justrip Brand Guidelines p. 47



70 74
Application ID Card

ID Card 8.5cm x 5.5cm - _ L,
Justrip

- John Doe
Travel Blogger

Justrip Brand Guidelines p. 48



70 75
Application Lanyard

J LISiI‘ip Yours to trip. JLISi:I‘i p Yours to trip. JUS‘tri p Yours to trip. ] 2cm

85cm

Justrip Brand Guidelines p. 49



70 7.7
Application Totebag

Logo and supergraphic in merchandise
can be a combination from typography
orillustration.

Totebag A3.

Holiday
| @ ON

Justrip

Justrip Brand Guidelines p.50
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